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EDUCATION LIVING SITUATION

NO HIGH SCHOOL DEGREE

<o .
HIGH SCHOOL DEGREE ™,
20 e,
SOME COLLEGE

8%

ASSOCIATES DEGREE .~

20y e

GRADUATE DEGREE OR HIGHER

BACHELORS DEGREE

............ 52%

RENTED

2%

52%

HOUSEHOLD INCOME PRIMARY MODE OF TRANSPORTATION

>$25,000 $150,000+ TAXI CAR/AUTO
5% ............ REEEEEEEEEEEEEEERE RN 35% 1% ." 68%
BICYCLE
9 e
$25,000-$49,999 $100,000-$149,999 5%
10% 21% WALKING _
5%
$50,000-$74,999 $75,000-$99,999 PUBLIC TRANSIT . | CAR SHARING SERVICE
15% lllllllllllllllllllll 14% 20% <1 %
SXSW |
2015 DEMOGRAPHICSl
ALL CONFERENCES |




EMPLOYMENT

ALL CONFERENCE REGISTRANTS

EMPLOYMENT EMPLOYER

NOT EMPLOYED

STUDENT

JOp e

SELF-EMPLOYED OR FREELANCE

RO+

EMPLOYED

A0 TrTrnmrrenmeeeeeseeeeeee .

JQOp e

.................................. 329

.................................. 40%

SELF EMPLOYED AND/OR A SMALL BUSINESS
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ORGANIZATION STRUCTURE WORK RESPONSIBILITIES
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PUBLIC SECTOR
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PRIVATE SECTOR (FOR PROFIT)
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