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DEMOGRAPHICS ' ALL CONFERENCE REGISTRANTS

LIVING SITUATION
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EMPLOYMENT STATUS &

BUS’NESS PROF".E - ALL CONFERENCE REGISTRANTS
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STRUCTURE, ROLE & POWER ' ALL CONFERENCE REGISTRANTS

ORGANIZATION STRUCTURE WORK RESPONSIBILITIES
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SOCIAL MEDIA PREFERENCES &

BUSINESS

S

GOALS ' ALL CONFERENCE REGISTRANTS
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TOP BUSINESS TYPES & PRIMARY MODE

OF TRANSPOR

Lo

ALL CONFERENCE REGISTRANTS
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ATTENDEES BY REGION ' ALL CONFERENCE REGISTRANTS
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PACIFIC
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MOUNTAIN

2%

WEST SOUTH CENTRAL

24%
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22% OF ATTENDEES FROM 101 COUNTRIES 63,212 MUSIC, FILM & INTERACTIVE
OUTSIDE THE UNITED STATES REGISTRANTS & SHOWCASING ARTISTS
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ATTENDEES WORLDWIDE ' ALL CONFERENCE REGISTRANTS
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