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DEMOGRAPHICS

FILM CONFERENCE REGISTRANTS

FEMALE

43%

SINGLE

43%

MARRIED

44%

ONE ZERO
o 13% 71%
32% TWO
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DEMOGRAPHICS

FILM CONFERENCE REGISTRANTS

EDUCATION LIVING SITUATION

GRADUATE DEGREE OR HIGHER

............ 38%
HIGH SCHOOL DEGREE

2% ......

SOME COLLEGE .

8%

ASSOCIATES DEGREE ... BACHELORS DEGREE
90 et e 499

RENTED
rem—————— 48°%
OWNED OR BEING PURCHASED
50%

HOUSEHOLD INCOME PRIMARY MODE OF TRANSPORTATION

$150,000+ CAR/AUTO
R 36% 68%
BICYCLE
5o, e,
$25,000-$49,999 $100,000-$149,999 o
1% 20% WALKING )
5%
$50,000-$74,999 . , $75,000-$99,999 PUBLIC TRANSIT " ! CAR SHARING SERVICE
13% 14% 20% ................................... <1 %
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EMPLOYMENT FILM CONFERENCE REGISTRANTS

EMPLOYMENT STATUS EMPLOYER

SELF EMPLOYED AND/OR A SMALL BUSINESS
T AR 41%
STUDENT SMALL BUSINESS (50-200)
3% ------------------------------- 18%
SELF-EMPLOYED OR FREELANCE
QGO T
EMPLOYED " LARGE BUSINESS (500+)
69% ------------------------------------------ 33%
ORGANIZATION HISTORY ORGANIZATION REACH
11-20 YEARS INTERNATIONAL
JRRLTEILTRLTRTEEEE 18% RETTR T IR I eI, 61%
21-50 YEARS
............ o
18 /0 REGIONAL
o llllllllllllll
51-100 YEARS 4 /°
............. 9% .
1-10 YEARS . 100+ YEARS STATE . NATIONWIDE
41% 8% 3% 23%
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EMPLOYMENT FILM CONFERENCE REGISTRANTS

ORGANIZATION STRUCTURE WORK RESPONSIBILITIES

PRIVATE SECTOR (FOR PROFIT)

68%

B CORPORATION

YYRRIEER

PUBLIC SECTOR

4%

EDUCATION

59 T

CREATIVE DEVELOPMENT

27%

SALES/MARKETING SOMETHING ELSE
14% 18%
MANAGEMENT .'~...COMMUNICATIONS/PR
24% ........... 8%

$10,000-$49,999

PURCHASING POWER AMOUNT OF DECISION MAKING rower wiTHIN ORGANIZATION

ULTIMATE DECISION-MAKER

eeeiggen | gop e e 299
UNDER $1,000 $50,000-$99,999 SOME DECISIONS
129, e Rt 7% 16%
$1,000-$9,999 i $100,000+ MANY DECISIONS . ."~.§PECIFIC DEPARTMENT
299 e Qo 26% T T 259,
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SOCIAL & ATTENDANCE FILM CONFERENCE REGISTRANTS

SOCIAL MEDIA USE BUSINESS GOALS FOR SXSW

FACEBOOK

TWITTER

BLOGGER

WORDPRESS

LINKEDIN

PINTEREST

TUMBLR

INSTAGRAM

REDDIT

GOOGLE+

FLICKR

NO SOCIAL MEDIA

I 83%
I 67%
B 6%

R 18%
I 60%
I 2%

N 14%
I 56%
B 1%

R 17%

M 5%

B 2%

FIND NEW BUSINESS
OPPORTUNITIES

CONNECT WITH
EXISTING CLIENTS

LAUNCH A NEW
PRODUCT OR SERVICE

HIRE TALENTED PEOPLE

INVEST IN NEW COMPANIES

SEEK EMPLOYMENT/
CONTRACT WORK

SEEK INVESTORS

I 63%

I 37%

B 13%
I 15%
M 6%

B 19%

B 15%

TOP 10 TYPES OF BUSINESS

oA WS

FILMMAKER
FILM INDUSTRY
PRODUCTION
MEDIA
ACTOR/ACTRESS

© ® N

DISTRIBUTION

STUDENT/HIGHER ED

PUBLICITY

EDUCATION BUSINESS
. STUDIO
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PACIFIC
24%
WEST NORTH CENTRA
(o)
MOUNTAIN
2%
S
WEST SOUTH CENTRAL
32%
4% O A D < (U U r
o B B A

20,252 FILM CONFERENCE PARTICIPANTS

EAST NORTH
CENTRAL

3%

EAST SOUTH
CENTRAL

1%

AN

16%

SOUTH
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