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GENDER MARITAL STATUS

AGE

DEMOGRAPHICS 	 INTERACTIVE CONFERENCE REGISTRANTS

2015 DEMOGRAPHICS

INTERACTIVE

NO. OF CHILDREN AGE 17 OR YOUNGER LIVING IN THEIR HOUSEHOLD

GENDER MARITAL STATUS

03

MALE

54%
FEMALE

46%

OTHER

13%

MARRIED

46%

SINGLE

41%

46
+41+13+z46+54+z

2+10+88+66+26+8+2 68+1+4+14+13+z
<21	 21-24	 25-34	 35-44	 45-54	 55-64	 65+

<1%
5%

44%

33%

13%

4%
<1%

ZERO

68%
ONE 

13%

TWO

15%
THREE

4%
MORE THAN 3

<1%
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PRIMARY MODE OF TRANSPORTATIONHOUSEHOLD INCOME

EDUCATION LIVING SITUATION

GRADUATE DEGREE OR HIGHER

38%

BACHELORS DEGREE

53%NO HIGH SCHOOL DEGREE – 0%

OCCUPIED WITHOUT PAYMENT

2%

OWNED OR BEING PURCHASED

52%

RENTED

46%

ASSOCIATES DEGREE

2%

HIGH SCHOOL DEGREE

1%

SOME COLLEGE

6%

CAR / AUTO 

68%

38
+53+2+6+1+z 52

+46+2+z
67

+1+21+5+5+1+z$150,000+

38%

$100,000–$149,999

22%

$75,000–$99,999

13%
$50,000–$74,999

14%

>$25,000

4%

$25,000–$49,999

9% 38
+22+13+14+9+4+z TAXI

<1%
BICYCLE

5%
WALKING

5%
PUBLIC TRANSIT 

21%
CAR  SHARING SERVICE 

<1%
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EMPLOYMENT 	 INTERACTIVE CONFERENCE REGISTRANTS

ORGANIZATION REACHORGANIZATION HISTORY

EMPLOYEREMPLOYMENT STATUS

21–50 YEARS

20%

51–100 YEARS

12%

100+ YEARS

11%
11–20 YEARS

18%

STARTUP

6%

1–10 YEARS

33% 20+12+11+18+33+6+z
43
+28+20+9+z

64
+23+3+4+6+zCITY / COUNTY

6%

REGIONAL

4%

STATE 

3%

INTERNATIONAL 

64%

NATIONWIDE 

23%

82
+15+2+1+zNOT EMPLOYED

<1%
STUDENT

2%

SELF-EMPLOYED OR FREELANCE

15%

EMPLOYED

83%

SELF EMPLOYED AND/OR A SMALL BUSINESS

28%
SMALL BUSINESS (50–200)

20%

MEDIUM BUSINESS (250–500)

9%
LARGE BUSINESS (500+)

43%



2015 DEMOGRAPHICS

INTERACTIVE

06

AMOUNT OF DECISION MAKING POWER WITHIN ORGANIZATIONPURCHASING POWER

WORK RESPONSIBILITIESORGANIZATION STRUCTURE

EMPLOYMENT 	 INTERACTIVE CONFERENCE REGISTRANTS

PRIVATE SECTOR  (FOR PROFIT)

67%

$10,000–$49,999

21%

$50,000–$99,999

12%

$100,000+

28%
$1,000–$9,999

6%

NONE

19%

UNDER $1,000

14%

67+5+16+3+9+z
19

+21+12+28+6+14+z
18+27+31+19+5+z

9+15+11+22+19+24+z
PRIVATE SECTOR  (NON-PROFIT) 

9%
B CORPORATION

3%
PUBLIC SECTOR

16%
EDUCATION

5%

BUSINESS DEVELOPMENT

9%

SOMETHING ELSE

15%

COMMUNICATIONS / PR

11%
MANAGEMENT

22%

CREATIVE DEVELOPMENT

24%

SALES / MARKETING

19%

NOT IN DECISION MAKING POSITION

5%

SOME DECISIONS

19%

MANY DECISIONS 

31%

ULTIMATE DECISION-MAKER 

18%

SPECIFIC DEPARTMENT  

27%
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SOCIAL & ATTENDANCE 	 INTERACTIVE CONFERENCE REGISTRANTS

07

SOCIAL MEDIA USE BUSINESS GOALS FOR SXSW

TOP 10 TYPES OF BUSINESS

1.	 ADVERTISING

2.	 SOFTWARE DEVELOPMENT

3.	 SALES/MARKETING/PR

4.	 CORPORATION

5.	 NON-PROFIT

6.	 FINANCE/VENTURE CAPITAL

7.	 CONSULTANT

8.	 MEDIA ELECTRONIC

9.	 STARTUP VENTURE

10.	HEALTH

84+67+6+19+68+28+13+59+11+18+5+3

61+35+11+16+7+13+10
FACEBOOK 

TWITTER

BLOGGER

WORDPRESS

LINKEDIN

PINTEREST

TUMBLR

INSTAGRAM

REDDIT

GOOGLE+

FLICKR

NO SOCIAL MEDIA

FIND NEW BUSINESS 
OPPORTUNITIES

CONNECT WITH  
EXISTING CLIENTS

LAUNCH A NEW  
PRODUCT OR SERVICE

HIRE TALENTED PEOPLE

INVEST IN NEW COMPANIES

SEEK EMPLOYMENT /  
CONTRACT WORK

SEEK INVESTORS

84% 61%

67% 35%

6% 11%

19%
16%

68%
7%

28%
13%

13%

10%
59%

11%

18%

5%

3%
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INTERACTIVE CONFERENCE ATTENDEES BY REGION

PACIFIC

19%

MOUNTAIN

2%

WEST NORTH CENTRAL 

2%

WEST SOUTH CENTRAL 

26%

EAST NORTH 
CENTRAL 

6%

EAST SOUTH 
CENTRAL 

1%

SOUTH 
ATLANTIC 

7%

NEW 
ENGLAND 

3%

MID-ATLANTIC 

15%

19% OF ATTENDEES FROM� 85 COUNTRIES 
OUTSIDE THE UNITED STATES

33,825 INTERACTIVE FESTIVAL PARTICIPANTS


